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Is the expansion of media choice good for democracy? Not according 
to critics who decry “echo chambers,” “filter bubbles,” and “information 
cocoons” — the highly polarized, ideologically homogeneous forms of news 
and media consumption that are facilitated by technology. However, these 
claims overstate the prevalence and severity of these patterns, which at most 
capture the experience of a minority of the public. 

In this review essay, we summarize the most important findings of the 
academic literature about where and how Americans get news and 
information. We focus particular attention on how much consumers engage 
in selective exposure to media content that is consistent with their political 
beliefs and the extent to which this pattern is exacerbated by technology. 
As we show, the data frequently contradict or at least complicate the “echo 
chambers” narrative, which has ironically been amplified and distorted in a 
kind of echo chamber effect.

We instead emphasize three fundamental features of preferences for news 
about politics. First, there is diversity in the sources and media outlets to 
which people pay attention. In particular, only a subset of Americans are 
devoted to a particular outlet or set of outlets; others have more diverse 
information diets. Second, though some people have high levels of motivation 
to follow the latest political news, many only pay attention to politics at 
critical moments, or hardly at all. Finally, the context in which we encounter 
information matters. Endorsements from friends on social media and 
algorithmic rankings can influence the information people consume, but 
these effects are more modest and contingent than many assume. Strikingly, 
our vulnerability to echo chambers may instead be greatest in offline social 
networks, where exposure to diverse views is often more rare.
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THE ECHO CHAMBERS 
CRITIQUE
News consumers now have innumerable options across media formats. To 
deal with this glut of information, consumers have to make choices about 
what they consume. Worries that this process will lead to increasingly one-
sided media diets center on three related concepts: selective exposure, echo 
chambers, and filter bubbles. 

Selective exposure refers to “systematic bias in audience composition” 
(Sears and Freedman 1967) stemming from a tendency for individuals to 
select information that is congruent with prior attitudes (Klapper 1960) or 
that comes from like-minded sources (Iyengar and Hahn 2009). Academic 
research refers to such preferences, whether for attitude-confirming 
information or for friendly sources, as “congeniality bias” (Hart et al., 2009). 
Selective exposure to congenial political information is sometimes analyzed 
as partisan selective exposure (Stroud 2008). In the current environment, 
the stereotypical news consumers engaging in selective exposure would be 
conservative Republicans who only watch Fox News or liberal Democrats 
who are dedicated to MSNBC. (The tendency toward selective exposure is 
real but also more complex than this caricature suggests, as we discuss 
below.)

Critiques of “echo chambers” or “information cocoons” go further, however, 
in suggesting not only that people overwhelmingly select into media and 
information flows that confirm their pre-existing biases but that these 
habits can reinforce people’s views, exacerbating extremism. Sunstein, for 
instance, argues that the opportunity for personalization online — the “Daily 
Me” (Negroponte 1995) — has reduced exposure to competing views and 
accelerated the polarization of news consumers’ political attitudes (2001; 
2009; 2017). This pessimistic view has grown only more prevalent as media 
options have proliferated. Concerns about ideological self-segregation have 
accompanied the expansion of cable television (Prior 2007; Jamieson and 
Cappella 2008), widespread adoption of broadband internet (Garrett 2009a; 
Hindman 2008), and most recently the rise of social media (Bakshy, Messing, 
and Adamic 2015; Flaxman, Goel, and Rao 2016). Research on echo chambers 
examines whether these technological advances enhance the tendency to 
selectively expose oneself to voices that please and comfort and whether 
they have further fragmented the electorate. 

A variant of this argument focuses on online intermediaries such as 
Google and Facebook that seek to tailor individual users’ experiences 
based on their personal characteristics, location, browsing histories, or 
social networks (Bozdag 2013). These personalization features generate 
search results and news feeds that differ in ways that are invisible to the 
user (Zuiderveen Borgesius et al. 2016). Although these features may be 
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aimed at increasing the relevance of information to which individuals are 
exposed, they may also create “filter bubbles” that reduce encounters with 
challenging information (Pariser 2011). Over time, critics argue, algorithmic 
personalization may result in increasingly idiosyncratic perceptions of 
the world around us, amplifying confirmation bias and undermining our 
aspirations to consume a broad range of information.

While academic research has identified how selective exposure, echo 
chambers, and filter bubbles could pose a problem to democracy, 
commentators and other public figures have gone further, often 
oversimplifying these phenomena and describing sweeping effects that are 
not supported by the data. For instance, an editorial at The Independent 
declared after the 2016 election that “Social media echo chambers gifted 
Donald Trump the presidency,” while a Wired article claimed “Your Filter 
Bubble is Destroying Democracy” (Hooton 2016; El-Bermawy 2016). Similarly, 
Scientific American reflected on “A Nation Divided by Social Media” following 
Trump’s inauguration (D’Costa 2017). Even President Obama repeatedly 
bemoaned “balkanized” media, echo chambers, and the alternative realities 
liberals and conservatives now supposedly inhabit (e.g., Johnson 2010; 
Nakamura 2016; Hatmaker 2017).

As we will show, however, the evidence for “echo chambers” is more 
equivocal than the alarmist tone of popular discussion suggests. It is true 
that people tend to prefer congenial political content in studies when 
given the choice, but these findings are more limited and contingent than 
people realize. For instance, these tendencies are asymmetric; people tend 
to prefer pro-attitudinal information to a greater extent than they avoid 
counter-attitudinal information. Selective exposure can also be overridden 
by other factors such as social cues. In addition, behavioral data shows 
that tendencies toward selective exposure do not translate into real-world 
outcomes as often as public discussion would suggest. Commentators often 
neglect how little political news most people consume — much of the public is 
not attentive to politics and thus unlikely to be in an echo chamber of any sort. 
Moreover, among those who do consume more than a negligible amount of 
political news, most do not get all or even most of it from congenial media 
outlets.
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SELECTIVE EXPOSURE:  
A MORE COMPLEX STORY
In the lab, people do consistently exhibit a preference for congenial 
information over uncongenial information — a tendency that is especially 
prevalent in the domain of politics (see Hart et al. 2009 for a recent meta-
analysis). For instance, individuals can select like-minded news based on 
source cues, as when conservatives display preference for information 
from Fox News regardless of its content (Iyengar and Hahn 2009). Some 
may instead rely on cues about the slant of the content itself or its relevance 
to their interests, using those to select media in line with their attitudes 
(Knobloch-Westerwick and Meng 2009) or pertaining to their preferred 
party or candidate (Iyengar et al. 2008; Iversen and Knudsen N.d.). Studies 
exploiting longitudinal survey designs — repeatedly interviewing the same 
subjects over time — further suggest that patterns of congenial media 
exposure can at least potentially result in increased polarization (Stroud 
2010). Researchers working within the reinforcing spirals framework (Slater 
2007) have addressed this causal ordering in greater detail. Over time, 
surveys focused on beliefs about global warming find an ongoing cycle in 
which partisan media exposure strengthens beliefs, these beliefs influence 
subsequent media use, and this use again reinforces selection (Feldman et al. 
2014). 

However, the ways in which these tendencies operate are more subtle than 
many people assume. First, the tendency toward selective exposure does 
not appear to be the result of people seeking to minimize the cognitive 
dissonance that results from encounters with unwelcome information 
(Festinger 1957). Perhaps surprisingly, this popular theory has received little 
direct support in the academic literature (Freedman and Sears 1965; Sears 
and Freedman 1967; Metzger, Hartsell, and Flanagin 2015). One compelling 
alternative explanation is that people view attitude-consistent or balanced 
information as more credible than counter-attitudinal information and make 
choices based on those credibility judgments (Fischer, Greitemeyer, and 
Frey 2008; Kahan et al. 2010; Lord, Ross, and Lepper 1979). Studies show, 
for instance, that expected informational quality (Fischer, Greitemeyer, and 
Frey 2008) and credibility perceptions (Metzger, Hartsell, and Flanagin 2015) 
better account for selective exposure than the dissonance people experience 
(see also Hart et al. 2009). 

Another complicating factor is that selective exposure tends to be 
asymmetric — studies find more evidence of a preference for pro-attitudinal 
information than avoidance of counter-attitudinal information (Garrett 
2009b; Garrett and Stroud 2014; Knobloch-Westerwick and Meng 2009; 
Winter, Metzger, and Flanagin 2016). Although the tendencies to prefer 
congenial information and to avoid uncongenial information are often treated 
as theoretically inseparable, there are several reasons why avoidance 
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tendencies might be weaker (Garrett and Stroud 2014). While consonant 
information almost always offers psychological rewards, dissonant 
information is not always undesirable; some people find engaging with it 
to be gratifying or enjoy seeking out counter-attitudinal information when 
preparing to defend their views to others (Valentino et al. 2009). In some 
cases, a successful defense of one’s views can even elicit pleasure (Westen 
et al. 2006). 

Accordingly, then, people report considerable exposure to pro-attitudinal 
media in their day-to-day lives (e.g., Johnson, Bichard, and Zhang 2009; 
Mitchell et al. 2014; Stroud 2008), but not to the exclusion of opposing 
sources. In a representative sample of U.S. news consumers, for example, 
64 percent of conservative Republicans, but also 26 percent of liberal 
Democrats, reported that they consistently rely on at least one conservative 
source (Stroud 2008). Conversely, 76 percent of liberal Democrats and 
43 percent of conservative Republicans said they rely on at least one 
liberal news source. The preference for attitude-consistent sources often 
outweighs any tendency to avoid hearing the other side, even among strong 
partisans; in surveys, for instance, exposure to pro-attitudinal news is 
actually associated with increased exposure to counter-attitudinal news 
(Garrett, Carnahan, and Lynch 2011).

Finally, explicitly partisan or ideological source information competes with 
other cues as news consumers choose among a broad range of options 
(Knudsen, Johannesson, and Arnesen N.d.; Mummolo 2016). Given a realistic 
set of options, individuals may select out of politics altogether, choosing to 
consume entertainment or soft news instead (Prior 2007). Other cues, such 
as an article’s social media endorsements (Messing and Westwood 2014; 
Winter, Metzger, and Flanagin 2016), may cause people to select information 
even if its source or content are potentially disagreeable. For example, 
individuals’ preference for personally relevant news will sometimes outweigh 
their preference for like-minded sources (Mummolo 2016).
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MYTHS ABOUT 
POLITICAL 
INFORMATION 
CONSUMPTION
If the echo chambers critique were true, we would expect to observe 
Americans frequently consuming political news that is disproportionately 
congenial to their point of view. As we will show, however, the data do not 
support this conjecture. To explain why, it is helpful to consider both how 
often people consume pro-attitudinal news as well as how much information 
they consume about politics in total. Both of these aspects of selective 
exposure — and the contribution that technology makes to them — are often 
exaggerated or misunderstood. 

At the aggregate level, data suggest that the extent of politically congenial 
news consumption is smaller than many people believe. Media outlets with a 
significant partisan or ideological slant simply do not reach most of the U.S. 
population. More than 325 million people currently live in the United States. 
Audiences for Fox News and MSNBC average 1 million to 2 million viewers 
and peak at 2 million to 3 million for well-known shows by hosts like Rachel 
Maddow and Sean Hannity in prime time (Otterson 2017). By comparison, 
about 24 million Americans tune into nightly network news broadcasts 
on NBC, ABC, and CBS and over 10 million viewers watch these networks’ 
Sunday morning political talk shows (Smith 2017). These audiences are in 
turn dwarfed by those for entertainment, where programs like The Big Bang 
Theory, The Walking Dead and Sunday Night Football attract as many as 20 
million viewers (Petski 2016; Mitovich 2017). The number of Americans who 
follow partisan outlets closely, in other words, is quite limited. 

Online news audience data tells a similar story. For instance, about 10 million 
people visited the far-right Breitbart website in April 2017, making it only the 
281st most trafficked site in the United States (Nguyen 2017). By comparison, 
The Washington Post and The New York Times ranked in the top 40 sites by 
traffic and draw 70 million to 100 million unique visitors per month (Nguyen 
2017), though these mainstream news sites are again outranked by sites 
dedicated to entertainment and shopping (Gray 2017).

Others may point to social media as facilitating echo chambers, but the 
proportion of the public that gets news on these platforms is also frequently 
overstated. In total, 67 percent of all U.S. adults report getting news from 
social media, but only about 20 percent say they do so regularly (Shearer and 
Gottfried 2017). As a portion of all U.S. adults, just under half of Americans say 
they get news on Facebook, which is by far the leading platform. By contrast, 
only 15 percent of adults use Twitter and only 11 percent say they get news 
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there (Shearer and Gottfried 2017). 

These aggregate-level observations are confirmed by individual-level online 
behavioral data that allows us to directly observe web consumption and 
browsing behavior. For example, we observe limited ideological segregation 
in online news visits in the United States (Gentzkow and Shapiro 2011). Nielsen 
data that combines television and online tracking data similarly reveal a 
surprisingly high degree of audience “duplication” — significant overlap in 
media use across groups of users — rather than fragmentation (Fletcher and 
Nielsen 2017; Webster and Ksiazek 2012). Audience data suggests that most 
news is consumed from large mainstream sites and that even the audiences 
for niche partisan media are ideologically mixed (Nelson and Webster 2017). 

Individual-level data indicate that these patterns reflect divergent news 
consumption habits (Guess 2016). Most people have largely centrist 
information diets or simply do not care about politics or follow it closely. 
Moreover, more active news consumers, particularly heavy users, tend 
to visit multiple sites. These omnivorous habits result in exposure to 
centrist outlets and ideologically discrepant information even when using 
technological platforms thought to worsen selective exposure. For example, 
an examination of frequent news consumers’ browsing histories finds that 
while news discovered through social networks and search engines is 
associated with greater ideological segregation, the use of these sources 
also increases exposure to counter-attitudinal information (Flaxman, Goel, 
and Rao 2016). We only observe heavily skewed patterns of information 
consumption based on political affiliation among a minority of Americans 
(Guess 2016). However, their frequent consumption of attitude-consistent 
news drives much of the traffic to ideological and partisan websites, 
producing a stark partisan divide in website visits that is not otherwise 
observed among the public. 

The differences between these real-world behavioral findings and the lab 
studies of selective exposure that we describe above reflect an important 
methodological issue. Experiments and surveys tend to find substantial 
evidence of partisan selectivity, while behavioral data reveals significant 
centrism and omnivorousness. There are a few potential reasons for this 
disconnect. For respondents, experimental investigations of media choice 
are one-time exercises conducted in highly artificial environments that may 
affect their motives and behavior. Researchers especially struggle to capture 
the sheer number of available sources and the rich variety of contextual cues 
encountered in day-to-day life. As a result, participants may make different 
choices about which news to consume in a controlled experiment than they 
would in everyday life.

Findings derived from self-reported media exposure are also problematic 
(Prior 2013a). A number of studies have documented systematic error in 
this type of measurement, including self-reported exposure to television 
news (Prior 2009b, 2009a, 2013b), online news (Guess 2015), and even 
presidential debates (Prior 2012). One reason for inaccuracy is expressive 
responding: Republicans may falsely report watching Fox News as a signal of 
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partisanship, while Democrats who watch Fox may avoid admitting it for the 
same reason. For this reason, studies that passively monitor media use are 
likely to be more accurate (Prior 2013a). 
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LIMITS ON THE 
OBSERVED 
EFFECTS OF 
TECHNOLOGY
Technology can in some cases facilitate or worsen echo chambers, but the 
findings are more subtle than many popular accounts imply. One frequently 
cited culprit is Twitter, which is often used as a proxy for social media due 
to the ease of studying it compared to Facebook (where posts are largely 
private). For instance, an analysis of the Twitter conversation about the 2010 
U.S. congressional midterm elections found that retweet networks were 
highly segregated by ideology (Conover et al. 2011). In general, Americans 
with extreme views are more likely to be embedded in homogeneous Twitter 
networks (Boutyline and Willer 2017) and may tend to dominate online 
conversations (Barberá and Rivero 2014). However, only a small fraction of 
the population is on Twitter, as noted above, and Twitter users are exposed 
to cross-cutting content that they are unlikely to re-broadcast, but to which 
they may respond (Conover et al. 2011; see also Karlsen et al. 2017). This 
exposure to cross-cutting content often occurs via “weak ties” revealed by 
social media (Granovetter 1973). In this way, Twitter and other social media 
platforms embed most users in ideologically diverse networks which could 
even reduce mass polarization over time (Barberá N.d.). In addition, other 
work shows that public conversations on Twitter about political events, such 
as elections, are likely to resemble echo chambers among ideologically 
similar users, but those concerning other current events are more inclusive 
(Barberá et al. 2015). 

Similar caveats apply to algorithmic personalization and the extent to which 
it creates filter bubbles (a difficult topic to study because data from search 
and social media platforms and the algorithms themselves are largely 
proprietary). The most notable study comes from researchers at Facebook 
who estimated the effects of the platform’s News Feed algorithm on 
exposure to “ideologically diverse” news articles among the subset of users 
who self-identify as liberal or conservative (Bakshy, Messing, and Adamic 
2015). Within this sample, the News Feed algorithm reduced exposure to 
cross-cutting material by 8 percent for self-identified liberals and 5 percent 
for conservatives. However, these individuals reduced diverse content 
exposure in their own choices of which articles to click on by 6 percent 
among liberals and 17 percent among conservatives. The generalizability of 
these small effects is limited, however. Only about 4 percent of users include 
their political preferences in their profile and log in regularly, and they may 
react to ideologically challenging information in fundamentally different ways 
than other people. 
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Some initial attempts to quantify filter bubbles stemming from web search 
have observed substantial personalization of search results, particularly for 
political topics. These effects seem to be driven primarily by location (Hannak 
et al. 2013), but other studies suggest minor effects on content diversity 
(Hoang et al. 2015; Haim, Graefe, and Brosius 2017; Puschmann 2017). 
More work is needed in this area (Lazer 2015; Zuiderveen Borgesius et al. 
2016), especially given that the algorithms in question are proprietary and 
frequently change over time.

In short, while digital media offer greater opportunity to construct 
echo chambers for a motivated few, the majority appears to continue to 
experience a largely mixed and centrist media environment. Even those 
who seek out and consume more ideologically extreme information sources 
seem to encounter cross-cutting content along the way. Similarly, we lack 
convincing evidence of algorithmic filter bubbles in politics.
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THE IMPORTANCE OF 
SOCIAL CONTEXT
The final potential mechanism for echo chambers that we consider is social 
context. Importantly, the evidence may be strongest for the echo chambers 
hypothesis in offline social interactions. One of the classic models of political 
communication is the “two-step flow” in which information travels from 
opinion leaders, who pay attention to mass media, to their less-attentive 
peers (Lazarsfeld, Berelson, and Gaudet 1948). Information directly 
consumed by a small number of people can reach a much wider audience 
in this way. A recent experiment shows that those who do not consume 
partisan media themselves, but instead discuss it with those who do, form 
opinions comparable to direct consumers (Druckman, Levendusky, and 
McLain 2017). This indirect effect can even be larger than the direct effect of 
media exposure for those situated in homogeneous discussion groups, which 
combine information reinforcement and social pressure. 

As the prior study illustrates, the larger information environment individuals 
find themselves in must be considered. Doing so can help explain pervasive 
polarization in the absence of widespread, strictly partisan media habits. 
Beyond mass media and social media, interpersonal networks serve a large 
role in exposing individuals to political information and augmenting what 
they take away from it (Eveland Jr 2001; Huckfeldt, Johnson, and Sprague 
2004). As with media exposure, the amount of “cross-cutting” talk is a central 
concern (Eveland and Hively 2009; Huckfeldt, Johnson, and Sprague 2004; 
Mutz 2006; Nir 2011; Klofstad, Sokhey, and McClurg 2013; Wells et al. 2017).

Research suggests that similarity of attitudes drives selection of discussion 
partners as individuals construct their networks from a larger set of 
potential contacts (McPherson, Smith-Lovin, and Cook 2001). Like-minded 
discussion networks are therefore common (Mutz 2006). However, 
political discussion often takes place among people in close daily proximity 
regardless of their political similarity (Small 2013). It is likely that individuals 
prefer to discuss politics with like-minded individuals if available, but will 
discuss it with others in their absence (Song and Boomgaarden 2017). 

How does the relative like-mindedness of discussion networks compare with 
individuals’ media selection habits? Previous research finds that individuals 
encounter greater diversity of views in their media consumption than in their 
interpersonal discussion (Mutz and Martin 2001), but this finding comes 
from an era of lower media choice and polarization. More recent research, 
using internet traffic data, finds instead that the online news audience is less 
segregated ideologically than in-person interactions with family, friends, co-
workers, and political discussants (Gentzkow and Shapiro 2011).

Beyond their direct effects, media content and discussion can also interact. 
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This concept, which has been referred to as the “filter hypothesis,” suggests 
that homogeneous networks strengthen the effects of consonant media 
messages (Southwell and Yzer 2007) and diminish the effects of dissonant 
messages (Song and Boomgaarden 2017). Politically mixed networks may 
also cause individuals to be less resistant to dissonant messages (Neiheisel 
and Niebler 2015).

Taken together, this research suggests that the conversation about 
information polarization places far too much emphasis on social media and 
other technological changes. In the process, we have lost sight of the fact 
that our offline social networks are often more politically homogeneous than 
those we interact with online.
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CONCLUSION
Concerns continue to grow that citizens are trapped in media echo chambers 
that shield them from counter-attitudinal information, further polarizing an 
already divided America. According to critics, the prevalence of selective 
exposure, echo chambers, and filter bubbles are fueling growing polarization 
between the parties and divergent views about basic facts, further 
weakening the state of our democracy.

In this review, we show that many of these concerns are overstated. While 
people do prefer ideologically congenial content, the evidence that they 
actively avoid uncongenial content is much weaker. Similarly, though some 
partisan and ideological media outlets have audiences of millions of people, 
consumption of news from these sources represents only a small fraction 
of the total amount of news encountered, which is in turn vastly smaller than 
the non-news content people consume. Contrary to findings from surveys, 
behavioral data indicates that only a subset of Americans have news diets 
that are highly concentrated ideologically. In reality, most news diets are 
more diverse and centrist. Similarly, though technology platforms could 
help to balkanize news consumption into competing ideological camps, the 
empirical evidence indicates that fears currently outpace reality. Evidence 
for echo chambers is actually strongest in offline social networks, which can 
increase exposure to like-minded views and information and amplify partisan 
messages.

Why, then, does the narrative of technology-fueled echo chambers continue 
to hold sway among journalists, commentators, and the public? We 
would propose three possible explanations. First, while polarized media 
consumption may not be the norm for most people, it is much more common 
among an important segment of the public — the most politically active, 
knowledgeable, and engaged. These individuals are disproportionately visible 
both to the public and to observers of political trends. They may also come 
to mind easily when people imagine others engaged in political debate or 
consuming political news, creating a feedback loop in which the narrative 
and anecdotes and examples that seem to confirm it repeat endlessly. As 
a result, public debate about news consumption has become trapped in an 
echo chamber about echo chambers that resists corrections from more 
rigorous evidence.

A second reason the echo chambers narrative persists is that people 
default to the prevailing consensus in the face of apparent disagreements 
in the scientific literature. As we discuss above, evidence differs depending 
on the approach that is used; lab and survey-based studies tend to find 
stronger evidence for selective exposure than those using behavioral 
data from the field. Even more confusingly, some of the earliest and best-
known studies cited in support of echo chambers focus on Twitter retweet 
networks (Conover et al. 2011) and blog links (Adamic and Glance 2005). 
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But it is important to remember that the motivations behind public acts like 
retweeting and linking may differ from those that drive news consumption.

Finally, we return to the fact that several studies have found evidence for 
offline echo chambers that are as strong or stronger than those documented 
online. While this conclusion may strike many as surprising, it merely 
restates a commonly understood fact — people associate and spend time 
with those similar to them. In realms where this is not always possible like 
the workplace, social norms have typically kept politics and religion out of 
the conversation to minimize conflict — a social practice that is not all that 
different from filtering and curating one’s online feeds (or from having it done 
automatically). But because norms against discussing politics at work are 
not associated with emerging technological developments, they usually go 
unnoticed.

Of course, we would not claim that all is well with American media. 
Though the phenomena of selective exposure and echo chambers are less 
widespread than feared, the potential for a balkanized future remains. 
Moreover, the content of the media that people consume still matters. 
Even if echo chambers are not widespread, partisan media can still spread 
misinformation and increase animosity toward the other party among 
a highly visible and influential subset of the population. In this sense, the 
danger is not that all of us are living in echo chambers but that a subset of the 
most politically engaged and vocal among us are.



knightfoundation.org 
| 

@
knightfdn

A
V

O
ID

IN
G

 TH
E EC

H
O

 C
H

A
M

B
ER

 A
B

O
U

T EC
H

O
 C

H
A

M
B

ER
S

 
| 

References

17 / 25

REFERENCES
Adamic, Lada A, and Natalie Glance. 2005. “The political blogosphere and the 
2004 US election: divided they blog.” In Proceedings of the 3rd international 
workshop on Link discovery. 

Bakshy, Eytan, Solomon Messing, and Lada A. Adamic. 2015. “Exposure to 
ideologically diverse news and opinion on Facebook.” Science 348 (6239): 
1130–1132. 

Barbera, Pablo. N.d. “How Social Media Reduces Mass Political Polarization. 
Evidence from Germany, Spain, and the U.S.” Unpublished manuscript. 
Downloaded September 11, 2017 from http://pablobarbera.com/static/ 
barbera_polarization_APSA.pdf. 

Barbera, Pablo, and Gonzalo Rivero. 2014. “Political discussions on 
Twitter during elections are dominated by those with extreme views.” LSE 
European Politics and Policy (EUROPP) Blog, December 9, 2014. Downloaded 
September 9, 2017 from http://blogs.lse.ac.uk/europpblog/2014/12/09/ 
political-discussions-on-twitter-during-elections-are-dominated-by-th 

Barbera, Pablo, John T. Jost, Jonathan Nagler, Joshua A. Tucker, and 
Richard Bonneau. 2015. “Tweeting From Left to Right: Is Online Political 
Communication More Than an Echo Chamber?” Psychological Science 26 
(10): 1531–1542. 

Boutyline, Andrei, and Robb Willer. 2017. “The social structure of political 
echo chambers: Variation in ideological homophily in online networks.” 
Political Psychology 38 (3): 551–569. 

Bozdag, Engin. 2013. “Bias in algorithmic filtering and personalization.” Ethics 
and Information Technology 15 (3): 209–227. 

Conover, Michael, Jacob Ratkiewicz, Matthew R. Francisco, Bruno Gonçalves, 
Filippo Menczer, and Alessandro Flammini. 2011. “Political polarization on 
twitter.” ICWSM 133: 89–96. 

D’Costa, Krystal. 2017. “A Nation Divided by Social Media.” Scientific 
American, January 31, 2017. Downloaded September 9, 2017 from https:// 
blogs.scientificamerican.com/anthropology-in-practice/ a-nation-divided-
by-social-media/. 

Druckman, James N., Matthew S. Levendusky, and Audrey McLain. 2017. 
“No Need to Watch: How the Effects of Partisan Media Can Spread via 
Interpersonal Discussions.” American Journal of Political Science.

http://pablobarbera.com/static/ barbera_polarization_APSA.pdf
http://pablobarbera.com/static/ barbera_polarization_APSA.pdf
http://blogs.lse.ac.uk/europpblog/2014/12/09/ political-discussions-on-twitter-during-elections-are-dominated-by-th
http://blogs.lse.ac.uk/europpblog/2014/12/09/ political-discussions-on-twitter-during-elections-are-dominated-by-th
https:// blogs.scientificamerican.com/anthropology-in-practice/ a-nation-divided-by-social-media/
https:// blogs.scientificamerican.com/anthropology-in-practice/ a-nation-divided-by-social-media/
https:// blogs.scientificamerican.com/anthropology-in-practice/ a-nation-divided-by-social-media/


knightfoundation.org 
| 

@
knightfdn

A
V

O
ID

IN
G

 TH
E EC

H
O

 C
H

A
M

B
ER

 A
B

O
U

T EC
H

O
 C

H
A

M
B

ER
S

 
| 

References

18 / 25

El-Bermawy, Mostafa M. 2016. “Your Filter Bubble is Destroying Democracy.” 
Wired, November 18, 2016. Downloaded September 9, 2017 from https://
www. wired.com/2016/11/filter-bubble-destroying-democracy/. 

Eveland Jr, William P. 2001. “The cognitive mediation model of learning from 
the news: Evidence from nonelection, off-year election, and presidential 
election con- texts.” Communication Research 28 (5): 571–601. 

Eveland, William P., and Myiah Hutchens Hively. 2009. “Political discussion 
fre- quency, network size, and ‘heterogeneity’ of discussion as predictors 
of political knowledge and participation.” Journal of Communication 59 (2): 
205–224. 

Feldman, Lauren, Teresa A Myers, Jay D. Hmielowski, and Anthony 
Leiserowitz. 2014. “The mutual reinforcement of media selectivity and effects: 
Testing the rein- forcing spirals framework in the context of global warming.” 
Journal of Communication 64 (4): 590–611. 

Festinger, Leon. 1957. A theory of cognitive dissonance. Stanford University 
Press. 

Fischer, Peter, Tobias Greitemeyer, and Dieter Frey. 2008. “Self-regulation 
and selective exposure: the impact of depleted self-regulation resources 
on confirmatory information processing.” Journal of personality and social 
psychology 94 (3): 382– 395. 

Flaxman, Seth R., Sharad Goel, and Justin M. Rao. 2016. “Filter Bubbles, Echo 
Chambers, and Online News Consumption.” Public Opinion Quarterly 80 
(Special issue): 298–320. 

Fletcher, Richard, and Rasmus Kleis Nielsen. 2017. “Are News Audiences 
Increasingly Fragmented? A Cross-National Comparative Analysis of 
Cross-Platform News Audience Fragmentation and Duplication.” Journal of 
Communication. 

Freedman, Jonathan L., and David O. Sears. 1965. “Selective exposure.” 
Advances in experimental social psychology 2: 57–97. 

Garrett, R. Kelly. 2009a. “Echo chambers online?: Politically motivated 
selective exposure among Internet news users.” Journal of Computer-
Mediated Communication 14 (2): 265–285. 

Garrett, R. Kelly. 2009b. “Politically motivated reinforcement seeking: 
Reframing the selective exposure debate.” Journal of Communication 59 (4): 
676–699. 

Garrett, R. Kelly, Dustin Carnahan, and Emily K. Lynch. 2011. “A Turn Toward 
Avoidance? Selective Exposure to Online Political Information, 2004–2008.” 
Political Behavior 35 (1): 1–22. 

https://www. wired.com/2016/11/filter-bubble-destroying-democracy/
https://www. wired.com/2016/11/filter-bubble-destroying-democracy/


knightfoundation.org 
| 

@
knightfdn

A
V

O
ID

IN
G

 TH
E EC

H
O

 C
H

A
M

B
ER

 A
B

O
U

T EC
H

O
 C

H
A

M
B

ER
S

 
| 

References

19 / 25

Garrett, R. Kelly, and Natalie Jomini Stroud. 2014. “Partisan paths to exposure 
diversity: Differences in pro-and counterattitudinal news consumption.” 
Journal of Communication 64 (4): 680–701. 

Gentzkow, Matthew, and Jesse M. Shapiro. 2011. “Ideological segregation 
online and offline.” Quarterly Journal of Economics 126 (4): 1799–1839. 

Granovetter, Mark S. 1973. “The strength of weak ties.” American Journal of 
Sociology 78 (6): 1360–1380. 

Gray, Alex. 2017. “These are the world’s most popular websites.” World 
Economic Forum, April 10, 2017. Accessed September 13, 2017 from https://
www.weforum.org/agenda/2017/04/ most-popular-websites-google-
youtube-baidu/. 

Guess, Andrew M. 2015. “Measure for Measure: An Experimental Test of 
Online Political Media Exposure.” Political Analysis 23 (1): 59–75. 

Guess, Andrew M. 2016. “Media Choice and Moderation: Evidence from 
Online Tracking Data.” Unpublished manuscript. Downloaded May 26, 
2017 from https: //www.dropbox.com/s/uk005hhio3dysm8/GuessJMP.
pdf?dl=0. 

Haim, Mario, Andreas Graefe, and Hans-Bernd Brosius. 2017. “Burst of the 
Filter Bubble? Effects of personalization on the diversity of Google News.”

Hannak, Aniko, Piotr Sapiezynski, Arash Molavi Kakhki, Balachander 
Krishnamurthy, David Lazer, Alan Mislove, and Christo Wilson. 2013. 
“Measuring personalization of web search.” In Proceedings of the 22nd 
international conference on World Wide Web. ACM ACM. 

Hart, William, Dolores Albarracın, Alice H. Eagly, Inge Brechan, Matthew J. 
Lind- berg, and Lisa Merrill. 2009. “Feeling validated versus being correct: A 
meta- analysis of selective exposure to information.” Psychological Bulletin 
135 (4): 555– 588. 

Hatmaker, Taylor. 2017. “In farewell speech, Obama urges Americans to 
step outside online ‘bubbles’.” TechCrunch, January 10, 2017. Downloaded 
September 9, 2017 from https://techcrunch.com/2017/01/10/obama-
farewell-address/. 

Hindman, Matthew. 2008. The myth of digital democracy. Princeton 
University Press. 

Hoang, Van Tien, Angelo Spognardi, Francesco Tiezzi, Marinella Petrocchi, 
and Rocco De Nicola. 2015. “Domain-specific queries and Web search 
personalization: some investigations.” arXiv preprint arXiv:1508.03902. 

https://www.weforum.org/agenda/2017/04/ most-popular-websites-google-youtube-baidu/
https://www.weforum.org/agenda/2017/04/ most-popular-websites-google-youtube-baidu/
https://www.weforum.org/agenda/2017/04/ most-popular-websites-google-youtube-baidu/
https: //www.dropbox.com/s/uk005hhio3dysm8/GuessJMP.pdf?dl=0
https: //www.dropbox.com/s/uk005hhio3dysm8/GuessJMP.pdf?dl=0
https://techcrunch.com/2017/01/10/obama-farewell-address/
https://techcrunch.com/2017/01/10/obama-farewell-address/


knightfoundation.org 
| 

@
knightfdn

A
V

O
ID

IN
G

 TH
E EC

H
O

 C
H

A
M

B
ER

 A
B

O
U

T EC
H

O
 C

H
A

M
B

ER
S

 
| 

References

20 / 25

Hooton, Christopher. 2016. “Social media echo chambers gifted 
Donald Trump the presidency.” The Independent, November 10, 2016. 
Downloaded September 8, 2017 from http://www.independent.co.uk/
voices/ donald-trump-president-social-media-echo-chamber-
hypernormalisation-a html. 

Huckfeldt, Robert, Paul E. Johnson, and John Sprague. 2004. Political 
disagreement: The survival of diverse opinions within communication 
networks. Cambridge University Press. 

Iversen, Magnus Hoem, and Erik Knudsen. N.d. “I’ve Got Our News And 
Bad News: Party Cues Trump Negativity Bias When Selecting Political 
News Online.” Unpublished manuscript. Downloaded September 13, 2017 
from https://www.researchgate.net/publication/318085774_ I%27ve_Got_
Our_News_and_Bad_News_Party_Cues_Trump_ Negativity_Bias_When_
Selecting_Political_News_Online. 

Iyengar, Shanto, and Kyu S. Hahn. 2009. “Red media, blue media: Evidence of 
ideological selectivity in media use.” Journal of Communication 59 (1): 19–39. 

Iyengar, Shanto, Kyu S. Hahn, Jon A. Krosnick, and John Walker. 2008. 
“Selective exposure to campaign communication: The role of anticipated 
agreement and issue public membership.” Journal of Politics 70 (01): 186–
200. 

Jamieson, Kathleen Hall, and Joseph N. Cappella. 2008. Echo chamber: Rush 
Limbaugh and the conservative media establishment. Oxford University 
Press. 

Johnson, Ted. 2010. “President Obama Takes on the Media.” Variety, May 1, 
2010. Downloaded September 11, 2017 from http://variety.com/2010/biz/ 
opinion/president-obama-takes-on-the-media-39308/. 

Johnson, Thomas J., Shannon L. Bichard, and Weiwu Zhang. 2009. 
“Communication communities or ‘cyberghettos?’: A path analysis model 
examining factors that ex- plain selective exposure to blogs.” Journal of 
Computer-Mediated Communication 15 (1): 60–82. 

Kahan, Dan M., Donald Braman, Geoffrey L. Cohen, John Gastil, and Paul 
Slovic. 2010. “Who fears the HPV vaccine, who doesn’t, and why? An 
experimental study of the mechanisms of cultural cognition.” Law and human 
behavior 34 (6): 501– 516. 

Karlsen, Rune, Kari Steen-Johnsen, Dag Wollebæk, and Bernard Enjolras. 
2017. “Echo chamber and trench warfare dynamics in online debates.” 
European Journal of Communication.

Klapper, Joseph T. 1960. The effects of mass communication. Free Press.

http://www.independent.co.uk/voices/ donald-trump-president-social-media-echo-chamber-hypernormalisation-a html
http://www.independent.co.uk/voices/ donald-trump-president-social-media-echo-chamber-hypernormalisation-a html
http://www.independent.co.uk/voices/ donald-trump-president-social-media-echo-chamber-hypernormalisation-a html
https://www.researchgate.net/publication/318085774_ I%27ve_Got_Our_News_and_Bad_News_Party_Cues_Trump_ Negativity_Bias_When_Selecting_Political_News_Online
https://www.researchgate.net/publication/318085774_ I%27ve_Got_Our_News_and_Bad_News_Party_Cues_Trump_ Negativity_Bias_When_Selecting_Political_News_Online
https://www.researchgate.net/publication/318085774_ I%27ve_Got_Our_News_and_Bad_News_Party_Cues_Trump_ Negativity_Bias_When_Selecting_Political_News_Online
http://variety.com/2010/biz/ opinion/president-obama-takes-on-the-media-39308/
http://variety.com/2010/biz/ opinion/president-obama-takes-on-the-media-39308/


knightfoundation.org 
| 

@
knightfdn

A
V

O
ID

IN
G

 TH
E EC

H
O

 C
H

A
M

B
ER

 A
B

O
U

T EC
H

O
 C

H
A

M
B

ER
S

 
| 

References

21 / 25

Klofstad, Casey A., Anand Edward Sokhey, and Scott D. McClurg. 2013. 
“Disagreeing about disagreement: How conflict in social networks affects 
political behavior.” American Journal of Political Science 57 (1): 120–134. 

Knobloch-Westerwick, Silvia, and Jingbo Meng. 2009. “Looking the other 
way: Selective exposure to attitude-consistent and counterattitudinal political 
information.” Communication Research 36 (3): 426–448. 

Knudsen, Erik, Mikael P. Johannesson, and Sveinung Arnesen. N.d. “Selective 
Exposure to News Cues: Towards a Generic Approach to Selective Exposure 
Research.” Unpublished manuscript. Downloaded September 13, 2017 from 
http://digsscore.uib.no/publications/ selective-Exposure-News-Cues-
Towards-Generic-Approach-Toselective. 

Lazarsfeld, Paul Felix, Bernard Berelson, and Hazel Gaudet. 1948. The 
people’s choice: how the voter makes up his mind in a presidential campaign. 
Columbia University Press. 

Lazer, David. 2015. “The rise of the social algorithm.” Science 348 (6239): 
1090– 1091. 

Lord, Charles G., Lee Ross, and Mark R. Lepper. 1979. “Biased assimilation 
and attitude polarization: The effects of prior theories on subsequently 
considered evidence.” Journal of Personality and Social Psychology 37 (11): 
2098–2109. 

McPherson, Miller, Lynn Smith-Lovin, and James M. Cook. 2001. “Birds of a 
feather: Homophily in social networks.” Annual Review of Sociology 27 (1): 
415–444. 

Messing, Solomon, and Sean J. Westwood. 2014. “Selective exposure in the 
age of social media: Endorsements trump partisan source affiliation when 
selecting news online.” Communication Research 41 (8): 1042–1063. 

Metzger, Miriam J., Ethan H. Hartsell, and Andrew J. Flanagin. 2015. 
“Cognitive dissonance or credibility? A comparison of two theoretical 
explanations for selective exposure to partisan news.”. 

Mitchell, Amy, Jeffrey Gottfried, Jocelyn Kiley, and Katerina Eva Matsa. 
2014. “Political Polarization & Media Habits.” Pew Research Center, October 
21, 2014. Down- loaded September 9, 2017 from http://www.journalism.
org/2014/10/ 21/political-polarization-media-habits/. 

Mitovich, Matt Webb. 2017. “Ratings: Sunday Night Football Kick- off Slips 
vs. 2016, Gong Show Ends Low.” TVLine. September 8, 2017. Downloaded 
September 9, 2017 from http://tvline.com/2017/09/08/ sunday-night-
football-ratings-2017-chiefs-patriots/. 

http://digsscore.uib.no/publications/ selective-Exposure-News-Cues-Towards-Generic-Approach-Toselective
http://digsscore.uib.no/publications/ selective-Exposure-News-Cues-Towards-Generic-Approach-Toselective
http://www.journalism.org/2014/10/ 21/political-polarization-media-habits/
http://www.journalism.org/2014/10/ 21/political-polarization-media-habits/
http://tvline.com/2017/09/08/ sunday-night-football-ratings-2017-chiefs-patriots/
http://tvline.com/2017/09/08/ sunday-night-football-ratings-2017-chiefs-patriots/


knightfoundation.org 
| 

@
knightfdn

A
V

O
ID

IN
G

 TH
E EC

H
O

 C
H

A
M

B
ER

 A
B

O
U

T EC
H

O
 C

H
A

M
B

ER
S

 
| 

References

22 / 25

Mummolo, Jonathan. 2016. “News from the other side: How topic relevance 
limits the prevalence of partisan selective exposure.” Journal of Politics 78 
(3): 763–773. 

Mutz, Diana C. 2006. Hearing the other side: Deliberative versus participatory 
democracy. Cambridge University Press. 

Mutz, Diana C., and Paul Martin. 2001. “Facilitating communication across 
lines of political difference: The role of mass media.” American Political 
Science Review 95 (1): 97–114. 

Nakamura, David. 2016. “Media critic Obama is worried that ‘balkanized’ 
media is feeding partisanship.” Washington Post, March 27, 2016. 
Downloaded September 9, 2017 from https://www.washingtonpost.com/
politics/ media-critic-obama-is-worried-that-balkanized-media-are-
feeding-parti 2016/03/27/8c72b408-f1e3-11e5-89c3-a647fcce95e0_story. 
html. 

Negroponte, Nicholas. 1995. Being digital. Vintage. 

Neiheisel, Jacob R., and Sarah Niebler. 2015. “On the limits of persuasion: 
Campaign ads and the structure of voters’ interpersonal discussion 
networks.” Political Communication 32 (3): 434–452. 

Nelson, Jacob L., and James G. Webster. 2017. “The Myth of Partisan Selective 
Ex- posure: A Portrait of the Online Political News Audience.” Social Media + 
Society.  

Nguyen, Tina. 2017. “As Trump’s Problems Mount, Breitbart’s Numbers Are 
Cratering.” Vanity Fair, May 26, 2017. Downloaded September 9, 2017 from 
https://www.vanityfair.com/news/2017/05/breitbart-traffic-numbers-are-
cratering. 

Nir, Lilach. 2011. “Disagreement and opposition in social networks: Does 
disagreement discourage turnout?” Political Studies 59 (3): 674–692. 

Otterson, Joe. 2017. “MSNBC Ranks as No. 1 Cable Network in Total Viewers 
for First Time Ever.” August 17, 2017. Downloaded September 9, 2017 
from http://variety.com/2017/tv/news/ msnbc-cable-news-ratings-
charlottesville-1202531567/. 

Pariser, Eli. 2011. The Filter Bubble: How the New Personalized Web Is 
Changing What We Read and How We Think. Penguin Books. 

Petski, Denise. 2016. “Super Bowl & ‘The Big Bang Theory’ Top Nielsen’s 2016 
Lists.” Deadline Hollywood, December 13, 2016. Down- loaded September 9, 
2017 from http://deadline.com/2016/12/ 2016-tv-ratings-super-bowl-50-
big-bang-theory-top-nielsen-lists-12018 

https://www.washingtonpost.com/politics/ media-critic-obama-is-worried-that-balkanized-media-are-feeding-parti 2016/03/27/8c72b408-f1e3-11e5-89c3-a647fcce95e0_story. html
https://www.washingtonpost.com/politics/ media-critic-obama-is-worried-that-balkanized-media-are-feeding-parti 2016/03/27/8c72b408-f1e3-11e5-89c3-a647fcce95e0_story. html
https://www.washingtonpost.com/politics/ media-critic-obama-is-worried-that-balkanized-media-are-feeding-parti 2016/03/27/8c72b408-f1e3-11e5-89c3-a647fcce95e0_story. html
https://www.washingtonpost.com/politics/ media-critic-obama-is-worried-that-balkanized-media-are-feeding-parti 2016/03/27/8c72b408-f1e3-11e5-89c3-a647fcce95e0_story. html
https://www.vanityfair.com/news/2017/05/breitbart-traffic-numbers-are-cratering
https://www.vanityfair.com/news/2017/05/breitbart-traffic-numbers-are-cratering
http://variety.com/2017/tv/news/ msnbc-cable-news-ratings-charlottesville-1202531567/
http://variety.com/2017/tv/news/ msnbc-cable-news-ratings-charlottesville-1202531567/
http://deadline.com/2016/12/ 2016-tv-ratings-super-bowl-50-big-bang-theory-top-nielsen-lists-12018
http://deadline.com/2016/12/ 2016-tv-ratings-super-bowl-50-big-bang-theory-top-nielsen-lists-12018


knightfoundation.org 
| 

@
knightfdn

A
V

O
ID

IN
G

 TH
E EC

H
O

 C
H

A
M

B
ER

 A
B

O
U

T EC
H

O
 C

H
A

M
B

ER
S

 
| 

References

23 / 25

Prior, Markus. 2007. Post-broadcast democracy: How media choice 
increases inequality in political involvement and polarizes elections. 
Cambridge University Press. 

Prior, Markus. 2009a. “The immensely inflated news audience: Assessing 
bias in self-reported news exposure.” Public Opinion Quarterly 73 (1): 130–143. 

Prior, Markus. 2009b. “Improving media effects research through better 
measurement of news exposure.” Journal of Politics 71 (3): 893–908.  

Prior, Markus. 2012. “Who watches presidential debates? Measurement 
problems in campaign effects research.” Public Opinion Quarterly 76 (2): 
350–363. 

Prior, Markus. 2013a. “The Challenge of Measuring Media Exposure: Reply to 
Dilliplane, Goldman, and Mutz.” Political Communication 30 (4): 620–634. 

Prior, Markus. 2013b. “Media and political polarization.” Annual Review of 
Political Science 16: 101–127. 

Puschmann, Cornelius. 2017. “How significant is algorithmic personalization 
in searches for political parties and candidates?” August 2, 2017. 
Downloaded September 13, 2017 from https://aps.hans-bredow-institut.de/ 
personalization-google/. 

Sears, David O., and Jonathan L. Freedman. 1967. “Selective exposure to 
information: A critical review.” Public Opinion Quarterly 31 (2): 194–213. 

Shearer, Elisa, and Jeffrey Gottfried. 2017. “News Use Across Social Media 
Platforms 2017.” Pew Research Center, September 7, 2017. Downloaded 
September 9, 2017 from http://www.journalism.org/2017/09/07/ news-use-
across-social-media-platforms-2017/. 

Slater, Michael D. 2007. “Reinforcing spirals: The mutual influence of media 
selectivity and media effects and their impact on individual behavior and 
social identity.” Communication Theory 17 (3): 281–303. 

Small, Mario Luis. 2013. “Weak ties and the core discussion network: Why 
people regularly discuss important matters with unimportant alters.” Social 
Networks 35 (3): 470–483. 

Smith, Aaron. 2017. “Record shares of Americans now own smartphones, 
have home broadband.” Pew Research Center, January 12, 2017. Downloaded 
January 25, 2017 from http://www.pewresearch.org/fact-tank/2017/01/ 12/
evolution-of-technology/. 

Song, Hyunjin, and Hajo G. Boomgaarden. 2017. “Dynamic Spirals Put to 
Test: An Agent-Based Model of Reinforcing Spirals Between Selective 
Exposure, Interpersonal Networks, and Attitude Polarization.” Journal of 
Communication 67 (2): 256– 281. 

https://aps.hans-bredow-institut.de/ personalization-google/
https://aps.hans-bredow-institut.de/ personalization-google/
http://www.journalism.org/2017/09/07/ news-use-across-social-media-platforms-2017/
http://www.journalism.org/2017/09/07/ news-use-across-social-media-platforms-2017/
http://www.pewresearch.org/fact-tank/2017/01/ 12/evolution-of-technology/
http://www.pewresearch.org/fact-tank/2017/01/ 12/evolution-of-technology/


knightfoundation.org 
| 

@
knightfdn

A
V

O
ID

IN
G

 TH
E EC

H
O

 C
H

A
M

B
ER

 A
B

O
U

T EC
H

O
 C

H
A

M
B

ER
S

 
| 

References

24 / 25

Southwell, Brian G., and Marco C. Yzer. 2007. “The roles of interpersonal 
communication in mass media campaigns.” Annals of the International 
Communication Association 31 (1): 420–462. 

Stroud, Natalie Jomini. 2008. “Media use and political predispositions: 
Revisiting the concept of selective exposure.” Political Behavior 30 (3): 
341–366. 

Stroud, Natalie Jomini. 2010. “Polarization and partisan selective exposure.” 
Journal of Communication 60 (3): 556–576. 

Sunstein, Cass R. 2001. Republic.com. Princeton University Press. 

Sunstein, Cass R. 2009. Republic.com 2.0. Princeton University 

Press. Sunstein, Cass R. 2017. #Republic. Princeton University Press. 

Valentino, Nicholas A, Antoine J Banks, Vincent L Hutchings, and Anne K 
Davis. 2009. “Selective exposure in the Internet age: The interaction between 
anxiety and information utility.” Political Psychology 30 (4): 591–613. 

Webster, James G., and Thomas B. Ksiazek. 2012. “The dynamics of audience 
frag- mentation: Public attention in an age of digital media.” Journal of 
Communication 62 (1): 39–56. 

Wells, Chris, Katherine J. Cramer, Michael W. Wagner, German Alvarez, Lewis 
A. Friedland, Dhavan V. Shah, Leticia Bode, Stephanie Edgerly, Itay Gabay, and 
Charles Franklin. 2017. “When We Stop Talking Politics: The Maintenance and 
Closing of Conversation in Contentious Times.” Journal of Communication 67 
(1): 131–157. 

Westen, Drew, Pavel S. Blagov, Keith Harenski, Clint Kilts, and Stephan 
Hamann. 2006. “Neural bases of motivated reasoning: An fMRI study 
of emotional constraints on partisan political judgment in the 2004 US 
presidential election.” Journal of Cognitive Neuroscience 18 (11): 1947–1958. 

Winter, Stephan, Miriam J. Metzger, and Andrew J. Flanagin. 2016. “Selective 
Use of News Cues: A Multiple-Motive Perspective on Information Selection in 
Social Media Environments.” Journal of Communication 66 (4): 669–693. 

Zuiderveen Borgesius, Frederik J., Damian Trilling, Judith Moeller, et al. 2016. 
“Should we worry about filter bubbles?” Journal on Internet Regulation 5 (1). 



knightfoundation.org 
| 

@
knightfdn

A
V

O
ID

IN
G

 TH
E EC

H
O

 C
H

A
M

B
ER

 A
B

O
U

T EC
H

O
 C

H
A

M
B

ER
S

 
| 

C
olophon

25 / 25

JOHN S. AND JAMES L. KNIGHT FOUNDATION
Suite 3300
200 S. Biscayne Blvd.
Miami, FL 33131–2349
Telephone: (305) 908–2600


	_GoBack
	The echo chambers critique
	Selective exposure: 
A more complex story
	The importance of social context
	Conclusion
	References

